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1800 420 176

2011 2010 2009
Sales % of Total Sales % of Total Sales % of Total
(In thousands of dellars, except %)
United States $ 56,728 46.1% $ 39,671 37.2% $31,634 33.6%
Asia 44,127 358 44,935 42.1 36,246 386
United Kingdom 5,322 4.3 4,727 4.5 10,418 1
Germany 17,035 13.8 17,326 16.2 15,707 16.7
Total $123,212 100.0%  $106,659 100.0% $94,005 100.0%
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OUR OBJECTIVE ISTO
EXTEND OUR POSITION

AS A LEADING GLOBAL
PROVIDER OF TEXT IMAGING
SOLUTIONS AND RELATED
DISPLAY TECHNOLOGIES. WE
INTEND TO:

T"" % incracse the number of plotforms, products,

models, opplications ond systems in which
our technologies and fonts ore embedded.
For example, we market our fext imeging
solutions for inclusion in high growth CE
device categories with sophisticated display
imaging needs such os e-book readers. Our
ebook reader customers use o combination

of our rendering technology and our custom-

sustained consistent growth by onticipating

and ropidly odapting o changes in this
market. For exampla, we support the
increased fonl offering that is part of
Microsoft Windows operating sysiems and
fonts to support global and cloud printing.
As laser printers evolved from onclog and
monachrome to digital and calor printers
and fo mulidunclion peripherols, we

A — INCREASE PENETRATION OF it fols o Improvs use axperionce. ol enhanced ow axiing compresion
QOUR TECHNOLOGIES AND FONTS technologies and imaging tools fo maintoin
INTO HIGH GROWTH CE DEVICE In addificn, we infend to extend our reach the high-quality rendering of printed text in
CATEGORIES. into new products, customsrs and models these new CE devicss. We also infroduced

Qur technalogies and fonts are increasingly
vital to the moss-market success of certoin
high-growth CE device categeries such

as mobile phones, ebook readers, tablets,

by continuing fo expand our infegration info
leading indusiry platierms while inereasing

products such s our printer driver kifs,
color tools and poge description languoge

our p hips with leading independ

software vendars.

to address the g demand
for customized driver applications.

automotive displays, digital comeras, EXTEND OUR LEADERSHIP Gaing forward, we intend fo expand our

novigation devices, and PUS""]N WITH ENH“NCED offering 1o provide additional technologies

consumer appliances. TECHNOLOGIES IN THE LASER to the laser printer markel. We infend to
PRINTER MARKET. leverage our extensive experience in this

We have on established base of customers
in these CE device categories, and we
intend te increase our targeted soles and
support activifies to add new customers and
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‘While the laser printer market hos been
growing at a slower pace than the market
for other CE devices, we have historically

market and our long-standing relationships
with |aser printer manufacturers fo maintain
our leadership position in the loser printer
market.



& Development Update
; '/ Novermber|December issue

ESQ Learning &
Development Strategy

Ensuring the competency, compliance and ongoing
development of our people.

DOCUMENT COVER AND EMATL HEADERS (EMPLOYMENT SERVICES QUEENSLAND)
ADOBE ILLUSTRATOR, INDESTGN, PHOTOSHOP
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PRODUCT
OUVERUIEW

Since 2005, Wheelman
Skateboards have been providing
customers with a unigue riding
experience. The Hybrid VA, ther
flagship product, makes the rider
part of the machine through vacant
axle wheel technology. Standing
side-on to the vehicle, riders use
their fest and ankles to control the
way the wheels mova.

Pags 1 | Hybrid VA brand manusl

This brand manual contains
guidelines for using the Hybrid VA
logo and brand identity. For any
guestions or additional materals,
please contact the Hybrd VA
marketing department :
marketing@hybridva.com

BRAND TDENTLTY DEVELOPMENT (ASSESSMENT PIECE)

ADOBE INDESTGN

LOGO AND
UARIATIONS

The primary Hybrid \iA logo uses black, grey and orange. Where the
logo 1s to be presented on a dark background, the black elements are
changed to white [the ‘inverted’ logo). The logo is also available in black
and white for situstions in which colour is not available. It is always
preferable to use a logo variant with colour.
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COLOUR
PALETTE

Pantone 165 C
RGB 255, 108, 47
CMYK D, 58, 82,0
HEX #ffBo2f

Pantone Neutral black C

RAGB 34, 34, 35
CMYK 84, 77, 53, 84
HEX #000000

The Hybrid VA brand identity has

three primary colours - black,

white and orange. Orange should RGB 255, 255, 255

be used sparingly and with cars, CMYK D, 0,0,0

only to draw attention to important HEX #fffftf

elements on the page. Orange

should never be used for body
copy.
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